The figures in this paragraph are taken from Bayer and Wilcox (2017) . Readers can explore the institution-level data at an interactive website hosted by the Federal Reserve Bank of New York: https://www.newyorkfed.org/data-and-statistics/datavisualization/diversity-in-economics. before students set foot on college campuses, economists could do more to directly address student misperceptions and knowledge gaps. This paper reports the results of a field experiment in which faculty provided incoming students with information about economics via two emails sent in the summer as students considered courses for their first semester of college. We evaluate whether this outreach has an impact on course taking using a randomized control trial involving 2,710 students across nine U.S. colleges with a strong record of sending students to PhD programs in economics. We randomly assign all incoming women and URM students to one of three experimental conditions: 1) a control condition with no email messaging; 2) a "Welcome" treatment that consisted of two emails encouraging students to consider enrolling in economics courses; and 3) a "Welcome+Info" treatment of two emails that encouraged students to consider enrolling in economics courses, but also included information showcasing the diversity of research and researchers within economics, with links to educational materials on the AEA's website. We find that while both treatments seem to be effective, the Welcome+Info condition that emphasized the diversity of economics was particularly impactful, raising economics course completion in the first semester by 3.0 percentage points-nearly 20 percent of the baseline rate.
I. The Context
The lack of diversity in the economics profession and the concomitant harm to economic knowledge and policymaking are receiving increasing attention within the profession and in public discourse (e.g., Bayer Finally, enrollment pressures in economics departments presented some problems, as students nudged into taking an economics course were likely not always able to secure a seat in a class. The sign and magnitude of the treatment effect relative to baseline rate is consistent with a theoretical model of information nudges and suggests that the Welcome+Info treatment provided "good news" about the nature of economics to students at the margin (Coffman, Featherstone, and Kessler 2018) . 4 Further analysis is needed to better understand the persistence effects.
III. Results
[Insert Table 1 Here]
In additional exploratory analyses available in the online appendix, we look into treatment effects on four different subgroups of students: white women, URM women, URM men, and first-generation college students. 5 These results are available in our online appendix. At this time, only four schools have reported data on first-generation status, thus we interpret these results with caution. We have no ex ante reason to expect greater treatment efficacy at these schools, and we checked results for all students at the four schools and saw typical estimates. email has essentially no effect on these same students. This is consistent with the notion that incoming students need more information on the substance and scope of economics, especially those students with less exposure to college education ex ante.
IV. Discussion
Our results suggest that if faculty were to provide more information about the breadth of the field of economics upfront, more students from underrepresented groups would study In a sense, the treatments used in our intervention represent a lower bound for efforts to broaden participation in economics.
Our intervention involved only two short emails, and our results were encouraging.
Surely more comprehensive changes in the practices of economists hold the potential to enhance the engagement of women and members of underrepresented racial/ethnic minority groups significantly. There is much work to be done across the profession. The 6
In fact, emails such as ours could cause backfire, at least among some students in some classrooms, if the actual courses are not as relevant and inclusive as the emails promised. As an example of the problems pervasive in economics classrooms, men appearing in commonly used principles textbooks account for more than 90 percent of business leaders, policymakers, and economists; women, when they do appear in textbooks, take fewer actions and are more likely to be involved in food, fashion, or household tasks (Stevenson and Zlotnick 2018 *** Significant at the 1 percent level.
** Significant at the 5 percent level.
* Significant at the 10 percent level.
